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MARKETING & COMMUNICATIONS PROFESSIONAL 
 

With a broad marketing, product development and client relation background, I currently manage two brands. 
One is B2C e-commerce and the second is a B2B office interior company. Along with marketing, managing 
these brands demands a complete understanding of operations, customer service, project management and more. 
I enjoy the challenge of starting my day planning and executing an email campaign and finishing up by 
surprising the sales staff with a new and effective sales piece. 
 
 New Business Development  Public Relations  Relationship Building 
 Social Media Marketing  Sales Presentations  Budget Creation/Maintenance 
 Sales Support 
 Customer Service 
 Database Design & Maintenance 
 Publication Design & Production 
 Website Design & Maintenance 
 Technical Writing 

 Real Estate Marketing 
 Copywriting 
 Press Releases 
 Print Buying 
 Media Buying 
 Editing 

 

 Direct Mail/Email Campaigns 
 Marketing Plans 
 Web Marketing & Analysis 
 Editing 
 Social Media Marketing 
 Proposal Writing 

Technical skills:  Microsoft Word, Excel, Sharepoint, PowerPoint, Publisher, Access, Outlook, Frontpage, 
Internet Explorer,  Infusionsoft CRM, Wordpress, QuickBooks, Worldspan, Apollo, Sabre, SalesNexus, Adobe 
Creative Suites (Illustrator, Photoshop, InDesign, Acrobat), Quark, HubSpot, InfusionSoft, Salesforce, Constant 
Contact, IContact, MailChimp, SurveyMonkey, Bronto, Magento, Zendesk, Zopim. 
 
 

EXPERIENCE 
 

Both present positions are freelance through Gsquared Marketing, LLC.  
 

OnlineOfficesToGo.com (B2C) & ROSI, Inc. (B2B)   2013 to Present 
Web & Social Content | Email Campaign | Brand Manager 
 Create successful email campaigns for both B2B and B2C. I provide compelling content that readers want and need. 

My open rate is a steady 13% to 17%, with a click-through rate of 2% to 4%. 
 Responsible for developing the voice of the organization's online presence. 
 In addition to writing, editing, and proofreading site content, I also work closely with the technical team to maintain 

site standards with regard to new development.  
 Responsible for full content calendar including crafting site promotions, email newsletters, and online outreach 

campaigns including blog writing, FAQs, and social media. 
 Manage product including selection, inventory, loading, marketing and training. I manage a staff of two virtual 

employees for these tasks. 
 Order entry and fulfillment. 
 Customer Service and Live Chat (Zopim) for online e-tailer, onlineofficestogo.com. 

 
Premium Member Cards (TheLinksCard.com) (B2C)   2006 to 8/2014 
Marketing Specialist 
 Create advertising (online/print), along with other marketing materials, such as, brochures, sales literature. 
 Develop P/R and Email campaigns using Infusionsoft. 
 Client database management, online order fulfillment, customer service. 
 Trade show execution. 
 Manage subscriber list and create and execute email promotions and monthly newsletters. 
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 Keep multiple websites updated including copywriting, image manipulation, ad creation, website user monitoring, etc. 
 Track and analyze existing advertising and make recommendations to increase results/sales. 
 Work with golf course partners throughout the relationship to ensure goals are exceeded. 
 Proofreading and copywriting. 
 
Oak Island Accommodations, Oak Island, NC    2004 – 2006 
Marketing Manager 
 With a team of two, created and executed annual marketing plan designed to increase rental sales as well as the number 

of properties managed, while working with an $800,000 annual budget. 
 Successfully increased off-season sales by 60%. 
 Made strategic on-line and print advertising purchases and created in-house measurements to track effectiveness. 
 Created a 100 page full-color rental guide in-house. Created all ads and monthly owner newsletter. 
 Created a 48-page annual ‘Beach Guide’ directory for tourists. Also sold advertising for guide and was able to produce 

with no cost to the company. 
 Conducted sales training for 12 rental reservation agents. Training consisted of teaching marketing promotion 

fulfillment as well as upselling and customer service exercises. 
 Acted as customer service manager on duty during Summer Saturday check-ins. Also inspected properties for storm 

damage and followed-up with maintenance department on needed repairs. 
 
Cendant Travel/Cheaptickets/Orbitz, Indianapolis, IN  1994 - 2003 
Product Manager (1997 - 2003) 
 Negotiated net rate agreements with key hotel partners, vacation package wholesale partners and RCI vacation ownership 

developers resulting in the lowest pricing, exclusive specials and added values. 
 Managed a product portfolio of over 100 contracts that yielded over 13 million dollars in sales.   
 Added tour and attractions to the Cendant Vacations product. These additional products increased revenue by 25%. 
 Developed and implemented product training/sales programs within the Cendant Travel call-centers.  Created an 

interactive Power Point presentation used in all training programs. 
 Organized and escorted travel agent familiarization trips. The participating agents’ sales improved as much as 70% upon 

completion. 
 Provided editorial content for the Traveler’s Advantage magazine. Wrote copy for vacation packages featured in 

promotions and ads. 
 Involved in three successful system conversions that included organizing the operational changes, testing, training the new 

system, and transferring existing product to the new system. 
 Evaluated packages sold by other tour operators to improve competitive position and margins. Cendant Vacations was the 

best value 87% of the time. Increased overall margins that garnered an additional percentage point to earnings. 
 Bartered cooperative advertising with hotel and vacation package wholesale partners. Exceeded goal of funding annual 

print, direct mail and online advertising costs.  
 Designed print, online and direct mail advertisements for coop partners. Proofed all materials submitted for print. 

 

EDUCATION 
 

2008  NC State University    Master Gardener Certification 
2005  Coastal Carolina Community College  Adobe Creative Suites Certification 
1984 - 1985 Indiana University at South Bend*   Majored in Business Admin. 
 
*After a year in college, I preferred to use the business world as my classroom and believe I went to the best school. My 
communication skills, keen marketing acumen, and technological expertise are due to exceptional mentors and being 
unafraid to experiment, learn and grow. I am proud of my intelligence and vast skill set. 
 

VOLUNTEER EXPERIENCE 
 

2013  Citizens for Animal Protection (CAP). I feed and clean cages twice per month. 
2007 - 2012  Chaired Technology Committee for the New Hanover County Arboretum. Trained volunteers to use 

Intranet site as well as managed website. Created plant database. Created monthly Master Gardener newsletter. 


